
Your Brand is Communicating... 
Make sure it says precisely what YOU want it to.

Your brand has potential, and Perryn Olson knows how to help 
you reach it. Having worked with numerous client brands, 
Perryn has spent years as a designer and marketer getting the 
mix just right. The elements of web, print, and non-traditional 
media can be daunting, but Perryn understands this balance, 
and with his help, you can, too. Let him help you implement a 
customized mix that’s just right for your company.

As president of The Brand Constructors, Perryn has spent years 
working with construction companies of all sizes. He is involved 
in the local construction industry as a member of ABC Bayou 
and on the Communications Committee of the Southeast 
Louisiana chapter of SMPS (Society of Marketing Professionals). 
He is the President of the Executive Connections chapter of 
Corporate Connections and is a Certified Professional Services 
Marketer (CPSM) with SMPS. He is also a member of the 
planning committee of SMPS SRC 2012 and SMPS SELA 2011 
workshop. 

Perryn Olson, CPSM
  President & COO of The Brand Constructors

Perryn’s not just interested in brand communications. He was a 
former referral marketing trainer with BNI (Business Netowrking 
International). Outside of the office, he volunteers at the Audobon 
Zoo in New Orleans, and he is an Eagle Scout. He is also an avid 
blogger on brand and web marketing and web design.

Recent Speaking Engagements:
• SMPS Southern Regional Conference - 2011
• ABC National Education Conference - 2010
• Various Business Networking Groups - 2010-2011

Honored as a one of Gambit Weekly’s 
40 under Forty in 2010!

“Enjoyed the presentation. Very useful, 
helpful, and applicable to our firm. 
Great speaker who’s incredibly
knowledgeable.”

“I feel Perryn is an expert and would
seek his help and advice in the future.”

“He really knows his stuff! Lots of
good, practical knowledge.”

“Told us what works and what doesn’t.
[A] lot of the information I questioned,
but now I know.”

Over the years, Perryn has shared his 
knowledge of brand marketing, website 
design, and award submission tactics 
with many groups. He has been 
published in various A/E/C (architect, 
engineering, and construction 
marketing) publications, and has
 spoken at numerous conferences.

Published In:
• SMPS’ Marketer - 2011
• SMPS Oklahoma’s Marketer - 2011
• Design & Construction Report - 2010

Testimonials:


